Twin Falls (ID) REALTORS® Succeed in Ballot Initiative: Small Board Makes a Big
Difference in First-Ever Campaign – August 2013
Earlier this year, Nancy Glaesemann, Association Executive/Education Director of the
250-member Greater Twin Falls Association of REALTORS®, received a phone call from
a REALTOR® in Boise. “He said that a commercial client of his was poised to develop
property in Twin Falls, and even had building permits in hand, but couldn’t get a ‘will
serve’ letter from the city,” she relates. And then he asked her, “What are you going to
do about it?”
Glaesemann knew that the municipal sewer system was estimated to be at about 90-95
percent capacity, a situation that was already shown to be curtailing growth in the small
town. But she didn’t know about taking on the political machine. “I’m an accountant by
training, not a politician. This is a two-person office, and my assistant had no more
political experience than I did…” But she did have a vague recollection from her
Association Executive training that Issues Mobilization funding might be available from
the NATIONAL ASSOCIATION OF REALTORS®. She called John Eaton, her state
Government Affairs Director, and he walked Glaesemann through the process of
applying for a grant.
“I didn’t have the sense to know what I didn’t know,” she recalls, “and I was a little
intimidated by the application. But John said ‘Just tell your story with passion; tell them
what you just told me – that if the waste water treatment plant isn’t expanded, it will kill
your community. Tell them that,’ he told me, ‘and find your partners, and I’ll help you
with the budget details, and NAR will assign someone to help you the rest of the way.’”
And so it was that the REALTORS® of Twin Falls dove in to politics.
Their (non-financial) partners turned out to be the local Chamber of Commerce and a
committee of citizens who had formed to secure a special ballot initiative to fund
expansion of the wastewater treatment plant. With the $10,000 Issues Mobilization
grant that the REALTORS® secured from NAR, the coalition hired a political consultant
recommended by the state GAD and approved by NAR, who carefully targeted their
message within their rural environment. They launched a campaign of three direct
mailers; a separate business flyer to Chamber members, REALTORS®, and local
company principals; a flyer of voter information; and a live reminder phone call to voting
households in the week before the special election.
Although voter turn-out was low, the results were right: nearly 70 percent in favor of
funding expansion of the wastewater treatment plant.
“It’s been a really nice collaborative effort, says Glaesemann, “and showed that
REALTORS® really care about our community – we’re not just about raking in
commissions from sales. The Chamber of Commerce and the high profile citizens who
formed the grass roots committee know and acknowledge that it was the REALTORS®
who made the difference. I’m pretty popular around town, now!” she laughs. She is
already helping others with her new-found political prowess, urging a fellow local
association in a resort town about 100 miles north of Twin Falls to tap in to NAR
resources to pass a local option tax to sustain the availability of air transportation.
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And the REALTORS® of Twin Falls can take real ownership of their accomplishment,
she notes: “Our members were thrilled to be getting their dues money back, in the form
of this great support from NAR. Now that people know that we can go to NAR when we
really need them, I’m expecting our best RPAC year ever.”
To learn how the REALTORS® of Twin Falls, Idaho got political, contact Nancy
Glaesemann, Association Executive/Education Director of the Greater Twin Falls
Association of REALTORS®, at nancy@twinfallsrealtors.com or 208.733.6421.
***
Campaign Mailers Helped Make the Difference
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